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INTRODUCTION

AZPEN MARKETING 

This presentation will demonstrate actionable examination of my work for Azpen with: SEO, PPC, usability, findability, strengths, to
demonstrate expertise in optimization and testing. This multi media presentation will be targeting recruiters with a vision for
updating their, or clients, marketing strategies.

On the left shows creating visuals appealing to
two different target audiences. The My eBible
is targeting an older generation whereas the
X1500 is targeting a younger female customer.
This shows various types of photography
created from lifestyle to showing everything,
included in-box and knowing an audience.

Azpen`s My eBible Azpen`s My eBible Azpen`s X1500 Laptop Azpen`s X1500 Laptop



EMAIL CAMPAIGNS & HEAT MAPS

AZPEN MARKETING 

Able to execute drip campaigns based off of stages in the buyers journey. Personalized
the emails and analyized with heat maps the most clicked content.



AI INTERGRATIONS
AZPEN MARKETING 

Integrated a chatbot on the main website with if/then flows with
various nodes of information. Through doing this the ChatBot was
trained to anwser customer questions with little human interations
needed. Also able to use the ChatBot for lead generation.



AI INTERGRATIONS: EXAMPLE FLOWS
AZPEN MARKETING 

The ChatBot was trained both to anwser from keyword triggers in written responses as well as clickable buttons. Below illustrates an
example of a flow to address Wi-Fi Issues, as well as illustrates what happens if you click various triggers. By intergrating an Ai
ChatBot it increases leads, sales and saves time anwsering questions.



OPTIMIZING
PROCESSES

AZPEN MARKETING 

To help streamline customer service processes the
right images show how written and video guides were
created to boost efficiency. They were collected into a
page that customers can easily access to get their
questions answered. Alongside this a Q&A section was
created to answer common questions.



PAID ADVERTISING (PPC)

AZPEN MARKETING 

This is an example of work I have done with Amazon PPC by analyzing bids, top of search, rest of search and product pages.

(Left) This is an example of a
campaign I did for Amazon

that made a 2.38 ROAS. After
selling through warehouse

inventrory we slowed down
the campaign.

This demonstrates an understanding of
various bidding strategies. 

This showcases paid goals and
aiming to target top of search
with the campaign

(Right) This is an example of
using broad, phrase and

exact keywords for a
campaign. 



SEO & SOCIAL MEDIA

AZPEN MARKETING 

Using SEO best practices such as keyword research, competitor analysis, Meta Descriptions,
fixing broken links, indexing issues, alt tagging, and more, was able to boost site interactions.
Used social media to spread awareness, humanize the brand, develop different levels of
follows such as: casual, loyal and fan. Experience scheduling social posts and keeping up with
trends. Ran everything from Facebook, Instagram, TikTok, YouTube, Email and more.



FINDABILITY:  ECOMMERCE
CHANNELS

AZPEN MARKETING 

-Optimized the Amazon storefront, as well as
other channels, to reflect current products with
videos, banners and clickable buttons the
newest products. Revamping the store makes it
easier to access products and understand what
the brand has to offer.
-Updated product listings (on multiple
channels) to reflect most current products with
zoomable images to enhance SEO and also
video content.
-Used keyword research when creating
descriptions, titles and bullet points
-Did A+ Content to help customers connect with
the product more
-Engaged with customers 
-Designed all content



BRANDING

AZPEN MARKETING 

Running the website, social, then eCommerce channels it was made to keep consistent in branding from tone, colors and messaging.
Doing branding I also created user manuals and boxes for products that keep consistent to brand guidelines. To help familiarize sales
reps with the brand we held product trainings to keep them in the loop as well as giving them flyers that match guidelines.



THANK YOU

*DISCLAIMER: ALL CONTENT IN THIS
MULTIMEDIA PRESENTATION IS FOR

PORTFOLIO USE OF ROBERT WARREN ONLY.


